
What is the relationship between religion, media and culture?  Is media anti-religious or religion anti-media?  Is there a religious media or a mediated religion?  Is mass media transforming and/or subverting religion?  Has religion transformed and/or restrained the media?  Has the media usurped religion’s place in culture in any of the following ways: as the locus of giving shape to a value system; as arbiters of meaning; as custodians of culture; as the source that tells us how the world is, how it works and what it means; as it has appropriated religious language and ritual; as the fabricator of religious themes with no connection to organized religion?  Are religion and media converging on one another?  Can we develop a religious perspective or theology out of popular media and culture as opposed to one of media and culture?  What would this entail?

GOALS OF THE COURSE

In our post-modern context, the rise of the power and authority of the media has accompanied the seeming decline in the power and authority of religion in the local and wider culture.  This third level course will investigate some of the problems, issues and controversies presented by this new arrangement.  Taking as our entry point our present cultural moment, students will explore multiple media objects and effects and their impact on traditional and emerging religion.  Two primary concerns will guide these explorations: first, the course will provide students with an opportunity to bring together their core and disciplinary knowledge, their acquired analytical skills, and the intellectual challenge of these issues as they investigate questions at the interface of media and religion and how these effect one another in the wider culture; and second, to craft these explorations into a religious perspective or theology out of popular media and culture, a “theology of the marketplace”.  

REQUIREMENTS

Texts: 


A Matrix of Meanings: Finding God in Popular Culture, Craig Detweiler



and Barry Taylor.  Grand Rapids, MI: Baker Academic, 2003.



[ISBN: 0-8010-2417-X]  


Understanding Theology and Popular Culture, Gordon Lynch.  Oxford: 




Blackwell Publishing, 2005.  [ISBN: 1-4051-1747-8] 

Attendance and Participation: All students are expected to be present, prepared and

active participants at each class for presentations and discussions which constitute the core of this course.  As a third level religious studies course, there are no tests and/or exams so that the focus is on consistent and active participation, involving completion of reading assignments and contribution to discussions in class.  The assignments (other than the “projects”) that accompany each class’ readings are to be completed by the start of the specific class. (30% of grade) 
Projects: There are two short projects (10% each), four typed pages, and a

group project (20%) culminating in an oral presentation in class.  (40% of

grade)

Final Project: (30% of grade)


Option 1: A research paper (8-10 pages) that is due during the week of exams.  



This paper should address a theme or issue at the interface of media and



religion as developed in this course, and employ at least two media forms

in your treatment.


Option 2: A multimedia presentation exploring one issue of religious significance 



developed in this course. 
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