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ACADEMIC APPOINTMENT
Assistant Professor, Department of Marketing, Santa Clara University, CA		     July 2024 – current

EDUCATION
Ohio State University, Fisher College of Business, OH, USA                               Aug 2018 – May 2024
Ph.D., Quantitative Marketing
University of Maryland, College Park, MD, USA		           	                    	 Aug 2016 – Dec 2017
M.A., Information Systems 
Worcester Polytechnic Institute, MA, USA	               		     	        	Aug 2014 – May 2016
M.A., Marketing 
Shanghai University of Finance & Economics (SUFE), China	        	        		 Sep 2010 – Jun 2014
B.A., International Business 

PUBLISHED WORK
· Using Text Analysis in Parallel Mediation Analysis, with Alice (Hongshuang) Li and Greg Allenby, Marketing Science, 43(5), 953-970.

WORK IN PROGRESS
· Supervised Mediation Analysis, with Alice (Hongshuang) Li and Greg Allenby
· Using Synthetic Control to Understand Consumer Response to Price Change, with Alice (Hongshuang) Li and Greg Allenby
· Market Oriented Consumer Research, with Mai Nguyen, Jiae Kim, PeterPopkowski-Leszczyc, and Greg Allenby

RESEARCH INTERESTS
· Substantive: Mediation Analysis, New Technologies, Textual Analysis, Market Expansion, Customer Acquisition 
· Methodology: Bayesian Inference, Econometric Models, Causal Inference, Machine Learning

PRESENTATIONS
· “Using Text Analysis in Serial Mediation Analysis”
· ISMS Marketing Science Conference, Washington D.C, June 2025
· Production and Operation Management Society (POMS) Conference, Minneapolis, MN, April 2024
· Marketing Research Brownbag Series, the Ohio State University, Columbus, OH, February 2024
· “Using Text Analysis in Parallel Mediation Analysis”
· Invited Talk, Santa Clara University, Santa Clara, CA, October 2023
· ISMS Marketing Science Conference, Miami, FL, June 2023
· Production and Operation Management Society (POMS) Conference, Orlando, FL, May 2023
· Mittelstaedt & Gentry Doctoral Symposium, University of Nebraska-Lincoln, Nebraska, April 2023
· Marketing Research Brownbag Series, the Ohio State University, Columbus, OH, January 2023
•	“Using Synthetic Control to Understand Consumer Response to Price Change”
· Haring Symposium, Indiana University, Bloomington, IN, April 2022

HONORS AND AWARDS
· AMA-Sheth Foundation Consortium Faculty, The Ohio State University, OH, June 2025
· ISMS Marketing Science Conference Doctoral Consortium Fellow, Miami, FL, June 2023
· Mittelstaedt & Gentry Doctoral Symposium Fellow, University of Nebraska-Lincoln, Nebraska, April 2023
· AMA-Sheth Foundation Doctoral Consortium Fellow, The University of Texas at Austin, June 2022
· Haring Symposium Fellow, Indiana University, 2020 & 2022
· Quantitative Marketing and Structural Econometrics Workshop Fellow, Northwestern University, August 2019

TEACHING 
Leavey School of Business, Santa Clara University
Instructor, Principles of Marketing (Undergrad)					       	          Jan 2025- Present
Fisher College of Business, Ohio State University
Instructor, Marketing Research (Undergrad), Evaluation: 4.78/5.00		                   May 2021-Aug 2021
Fisher College of Business, Ohio State University
Instructor, Marketing Research (Undergrad), Evaluation: 3.92/5.00			      May 2020-Aug 2020

